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Welcome!

Please enter your name, organization and town in chat

Enter questions in the Q&A and we will answer at the end

Recording and slides will be sent out after the webinar

Closed captioning and language translation is available in the toolbar at 

the bottom of your screen 



WALK AGAINST HUNGER 
FUNDRAISING STRATEGIES



Fundraising Strategies

● Team Support and Staff Engagement

● Corporate Giving and Grants

● Advertising and Marketing



Team Support and Staff Engagement

● Internal Competitions
○ Breaking down the organization into competing teams

● Individual Goals
○ Staff engagement with the community

● Meaningful Incentives
○ Ex. those who raise $500 get a full day of PTO
○ Team with the most donations get a full paid team lunch 



Sponsorship and Community Participation

● Contact local agencies 
○ Agencies want staff to be engaged with community  
○ Corporate giving opportunities, grants, and sponsorships 

○ Participation from agency staff by walking or donating 
○ Corporate employer matching

● Champions
○ One - three individuals who push and make their case on behalf 

of FSC
○ Someone who can match funds raised



Advertising and Marketing

● Starting early
○ Spreading the word and putting the event on people’s radars 

as early as possible

● Social Media
○ Consistently posting on Facebook, Linkedin, Instagram, etc
○ Shouting out and thanking sponsors and walk groups

● Our mission 
○ Talk about how the event supports your organization and its 

mission! 



House of Bread, Hartford

Strategies:

• We focus on our volunteers

• We invite people to walk 
(without donating)

• We promote our CT Foodshare 
partnership



• Highlight the work that your organization does - people naturally want to give when they see the good work (get quotes 

from staff, volunteers and the people you impact). Put it on a flyer, social media, or share through word of mouth 

• Create a flyer through Canva! Add photos from last year’s Walk, your program, volunteers, etc.– showcase who you are

• You can revisit our October Social Media Webinar at ctfoodshare.org/webinars

• Add a QR code to your flyer to direct donors to your Walk Team page

•  Post the flyer in publicly acceptable areas: local businesses, coffee shops, restaurants, bulletin boards, anywhere 

you see other flyers

• Share your flyer on social media platforms– tag Connecticut Foodshare!

•  Get your local major players to give you a shout out on their platform– even post to your town Facebook page 

• Talk about why you are fundraising and what you can do if you meet your goal– make sure to link your page!

Tips from your Network Relations Representatives!



Tips from your Network Relations Representatives!

•Share exciting family-friendly activities at The Walk- goats, caricatures, balloon animals, a 
photobooth and more!

•Be prepared for next year / collect pictures of your own  team at this year's event to help 
with future publicity and recognition

• Have a prize for best photo (program choice) - encourages people to take photos 

• If you know someone who donated, thank them before the event (via email, handwritten 
note, or on social media!)

• Create a high but attainable goal that will inspire your supporters to pitch in.

• Let donors know what you can do as a non-profit at each benchmark– i.e. at $2,000 we can 
purchase a glass door refrigerator



Hope 4 Life Fundraising Success Story

https://gofund.me/3b30d859https://ctfoodshare.org/Hope4lifeNBC









7.  This will create your team page. From here, you can click ‘Manage’ in the top right corner to manage your 
team. You can edit your team’s ‘Story,’ comment on activity, access email templates that you can use to ask for 
donations or thank your teammates. You can also make edits to any of the information you added while setting 
up the page under ‘Details’.



Thank you, presenters!

Contact Information: 

• Chevon Reid, Events Manager, Connecticut Foodshare 
• creid@ctfoodshare.org

• Tom Porell, House of Bread 
• TPorell@hobread.org

• Nhi Lam, Friendship Service Center 
• nlam@fsc-ct.org

• Caitlin Rose, Friendship Service Center 
• crose@fsc-ct.org

mailto:nlam@fsc-ct.org


• Food Bank Fundamentals:
o Online Ordering In Agency Express – first Thursday of each month
o Creating a Welcoming Culture – fourth Thursday quarterly: February, May, 

July, & October
• Wednesday Webinars –third Wednesday of each month

• Next: March 20, 1PM to 2PM, Serving Immigrant and Refugee 
Populations

• SWAP Office Hours – fourth Monday of each month

Register for upcoming sessions and view recordings of past sessions at 
ctfoodshare.org/webinars

Upcoming Network Partner Webinars
and Info Sessions



Provide feedback on today’s presentation at 
ctfoodshare.org/WebinarSurvey

Thank you for joining us!
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